CURRICULUM VITAE
NARJES HAJ-SALEM, Ph.D., MSc.

PERSONAL INFORMATION

Email: nhajsalem@sharjah.ac.ae

Phone: +97165050575

Nationality: Canadian

Scopus: https://www.scopus.com/authid/detail.uri?authorld=55760015000

Google Scholar Link: https://scholar.google.ae/citations?user=nlajAGOAAAAI&hl=en&oi=ao
LinkedIn Profile: linkedin.com/in/narjeshajsalem

ACADEMIC QUALIFICATIONS

DEGREES

2013 Ph.D. in Business Administration, Marketing (Major), Quantitative
Methods (Minor)
HEC Montreal (AACSB Accredited, EQUIS, and AMBA, in the
top 5 Business School in Canada)
Dissertation Title: “Paradoxical Behaviors of Service Customers Facing
Service Failures and Failed Recoveries.”
Committee Members: Profs. Jean Charles Chebat (chair), Yany Grégoire,
Taieb Hafsi (HEC Montreal), Michael Brady (Florida State University,
USA)
Nominated to the award of the best thesis for 2013 at HEC Montreal.

2002 Master of Sciences in Business (M.Sc.), Marketing
HEC Montreal, Canada

1999 Bachelor of Business Administration, International Business

Ecole Supérieure de Commerce (ESC) Tunis, Tunisia

PROFESSIONAL CERTIFICATIONS

2023 Certified Digital Marketing Professional

2022 Blackboard Certified Practitioner- Excellence of Digital Teaching and Learning
2021 Blackboard Certified Practitioner-Designing Digital Teaching and Learning
2020 Blackboard Certified Associate- Fundamentals of Digital Teaching & Learning
2019 Harvard Business Publishing Education, Teaching with Cases Seminar

ACADEMIC WORK EXPERIENCE

01/2024- Present Associate Professor of Marketing
College of Business Administration, University of Sharjah, UAE


https://www.linkedin.com/in/narjeshajsalem

Narjes Haj Salem, Ph.D. M.Sc.

09/2015- Present Assistant Professor of Marketing
College of Business Administration, University of Sharjah, UAE

02-07/2015 Invited Researcher, Chair in Service Marketing and Customer
Experience
HEC Montreal, Canada
08/14-01/2015 Senior Research Fellow (equivalent to Assistant professor), Enterprise
Institute, University of Neuchatel, Switzerland
Winter 2014 Lecturer (part-time), Department of Marketing
University of Quebec at Trois-Rivieres, Canada
2013-2014 Post-Doctoral Fellow, Department of Marketing
HEC Montreal, Canada
2004-2014 Lecturer (part-time), Department of Marketing
HEC Montreal, Canada
2008-2013 Professional researcher, Chair of Commercial Space and Customer
Service Management, HEC Montreal, Canada
2005-2008 Marketing Researcher, Chair of Commercial Space and Customer
Service Management, HEC Montreal, Canada
2001-2005 Research Assistant, Omer DeSerres Chair of Retailing
HEC Montreal, Canada.
RESEARCH INTERESTS TEACHING INTERESTS
Service marketing and customer experience Consumer behavior
Retail and consumer psychology Marketing management
Purposeful marketing and corporate social Service marketing
responsibility
Digital marketing Marketing research

Digital marketing
Principles of marketing

Sustainable marketing

PUBLICATIONS

REFEREED ARTICLES

Ali Raza, Sana Rehmat, Muhammad Ishtiaq Ishaq, Narjes Haj-Salem, Qurat-ul-ain Talpur
(2023), “Gamification in financial service apps to enhance customer experience and

engagement”. Journal of Consumer Behaviour. Accepted for publication (H-Index=53;
Scopus Q1)

Ali Raza, Muhammad Ishtiaq Ishag, Ayesha Khan, Narjes Haj-Salem, (2023), “How Fashion
Cewebrity influences Customer Engagement Behavior in Emerging Economy? Social
Network Influence as Moderator.” Accepted. Journal of Retailing and Consumer
Services, 68, 2-11. (IF2021=10.97; H-Index= 104; Scopus Q1)

Ali Raza; Muhammad Ishtiaq Ishag; Dima R. Jamali; Haleema Zia; Narjes Haj Salem (2023),
“Testing Workplace Hazing, Moral Disengagement and Deviant Behaviors in
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Hospitality Industry.” Accepted. International Journal of Contemporary Hospitality
Management (IF2021= 9.32; H-index= 100; Scopus Q1).

Haj-Salem, Narjes, Muhammad Ishtiaq Ishag, Samina Yaqgoob, Ali Raza, Haleema Zia (2023).
“Employee Engagement, Innovative Work Behaviour, and Employee Wellbeing: Do
Workplace Spirituality and Individual Spirituality matter?” Business Ethics, the
Environment & Responsibility,32(2), 657-669. (IF2021=5.01; H-Index =39; Scopus
Q1).

Hussain, M. Azhar and Narjes Haj-Salem (2022). “Did the Arab Spring Change Female
Emancipation Perceptions?” Gender in Management: An International Journal, 38(4),
433-453. (IF202= 3.34; H-Index= 54; Scopus Q1).

Haj-Salem, Narjes, Muhammad Ishtiaq Ishaq and Ali Raza (2022). “How anticipated pride and
guilt influence green purchase intention: The moderating role of environmental
consciousness.” Journal of Retailing and Consumer Services, 68, 2-11. (IF2021=10.97;
H-Index= 104; Scopus Q1)

Haj-Salem, Narjes and MohD Ahmad Al-Hawari (2021). “Predictors of recycling behavior: the
role of self-conscious emotions,” Journal of Social Marketing, 11(3), 204-223.
(IF2021=4.12; H-Index= 27; Scopus Q2).

Haj-Salem, Narjes, Chebat, Jean-Charles, Richard Michon and Sandra Oliveira (2016). “Why
Male and Female Shoppers don’t See Mall Loyalty Through the Same Lens: The
Mediating Role of Self-Congruity,” Journal of Business Research, 69(3), 1219-1227
(IF2021=10.97; H-Index= 217; Scopus Q1).

Haj-Salem, Narjes and Jean-Charles Chebat (2014). “The Double-Edged Sword: The Positive
and Negative effects of Switching Costs on Customer Exit and Revenge,” Journal of
Business Research, 67(6), 1106-1113. (IF2021=10.97; H-Index= 217; Scopus Q1).

Chebat, Jean-Charles, Richard Michon and Narjes Haj-Salem and Sandra Oliveira (2014a).
“The Effects of Mall Renovation on Shopping Values, Satisfaction, and Spending
Behavior,” Journal of Retailing and Consumer Services, 21(4):610-618. (IF2021=10.97;
H-index= 104; Scopus Q1).

Chebat, Jean-Charles, Narjes Haj-Salem and Sandra Oliveira (2014b). “Why Shopping Pals
make Malls Different?” Journal of Retailing and Consumer Services. 21(2), 77-85.
(IF2021=10.97; H-index= 104; Scopus Q1).

e Reported in the Elsevier Research Selection for Science Journalists and Reporters
(January 2014) and Dailymail, UK (January 2014).

Chebat, Jean-Charles, Narjes Haj-Salem, Claire Gélinas-Chebat and Jean-Francois Poirier
(2010). “Reactions to Waiting Online by Men and Women,” Psychological Reports,
106(3), 851-869. (IF2021= 1.8; H-index= 73; Scopus Q2).

PAPER UNDER REVIEW

Narjes Haj-Salem. “What triggers Fair Trade consumption in the Middle East? The
interrelationships of attitude, environmental consciousness, social norms, moral
obligation, and gender” Under review Journal of Marketing Communications (Scopus

Q1).

Ishag, Muhammad Ishtiag, Sarwar Huma, Dima Jamali, and Narjes Haj-Salem. “Human
Resource Management and Corporate Social Responsibility Nexus in the Hotel Industry:
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A Cross-Cultural Study.” Revised and resubmitted to Journal of Cleaner production
(IF2021= 11.072; H-index= 232; Scopus Q1).

SELECTED RESEARCH IN PROGRESS

Haj-Salem, Narjes. “Privacy concerns in social media: Paradoxical behavior among young
adults in UAE,” Working on the final draft to be submitted Journal of Research in
Interactive Marketing (Ranking Q1).

Haj-Salem, Narjes, Kamel El Hedhli and Mina Rohani. “A Cross-cultural study of switching
barriers, loyalty and revenge,” Working on the Data analysis to be submitted to Journal of
Service Theory and Practice (Ranking Q1).

Haj-Salem, Narjes, Mohamed Gamal Shehata Aboelmage “Understanding the motives and
barriers of Fair Trade consumption in the UAE”. Data collection stage.

REFEREED BOOK CHAPTERS

Mili, H., Benzarti, 1., Meurs, J., Obaid, A., Gonzales-Huerta, J., Haj-Salem, N., Boubaker, A.
(2016). “A context-aware customer experience management development framework
based on ontologies and computational intelligence.” In Sentiment Analysis and Ontology
Engineering: An Environment of Computational Intelligence, edited by W. Pedrycz and
S. M. Chen. Springer.

REFEREED CONFERENCES PROCEEDINGS AND PRESENTATIONS

Haj-Salem, Narjes (2022), “UAE Customers’ Buying Intentions for Fair Trade Products: Does
Gender Matter,” 10" Asian Management Research and Case Conference, 4-6™ October,
Al Ain, UAE. https://conferences.uaeu.ac.ae/amrc2022/en/pdf/book-of-abstracts.pdf

Haj-Salem, Narjes (2020), “The Theory of Planned Behavior: An Exploration of the Role of
Anticipated Emotions in Green Products Consumption.” 18th Annual International
Conference on Management Athens, Greece, June 29th — July 2nd, 2020.
https://www.atiner.gr/abstracts/2020ABST-MGT .pdf

Haj-Salem, Narjes and Mohammad Al-hawari (2019), “Which emotions predict people
recycling intention? A practical study in the UAE,” 8" Asian Management Research and
Case Conference, March 24-26, Al Ain, UAE.

Haj-Salem, Narjes (2019), “What drives green consumption in the UAE? The role of
anticipated emotions, attitudes, subjective norms and perceived behavioral control,” 1%
college of Business Administration Symposium, March 7th, Sharjah, UAE.

Haj-Salem, Narjes (2018). “Understanding the effect of switching costs on customer retention
and revenge: A cross-cultural perspective,” International Marketing Trends Conference,
Paris, France, January 18-20.

Haj-Salem, Narjes, Yany Greégoire and Jean-Charles Chebat (2013). “Effects of Perceived
Justice and Switching Barriers on Loyalty Behavior: An Empirical Comparison between
B2B and B2C Customers,” The 22" Annual Frontiers in Service Conference, National
Taiwan University, Taipei, Taiwan, July 4-7.

Haj-Salem, Narjes, Mina Rohani and Jean-Charles Chebat (2012). “Customer Coping with
Switching Costs: A Cross-Cultural Perspective,” The 21% Annual Frontiers in Service
Conference, Maryland, USA, June 14-17.
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Chebat, Jean-Charles, Narjes Haj-Salem and Sandra Oliveira (2012). “Three Psychological
Processes Explaining the Impact of the Shopping Pal on Mall Shoppers,” in Proceedings
of the 12™ International Research Conference in Service Management, 110-120.

Haj-Salem, Narjes, Mina Rohani and Jean-Charles Chebat (2012). “The Role of Emotion
Regulation on Customer Behavior following Double Deviation: A Cross-Cultural
Perspective,” in Proceedings of the 12" International Research Conference in Service
Management, 211-222.

Haj-Salem, Narjes, Jean-Charles Chebat and Haithem Zourrig (2011). “Temps d’Attente en
Ligne: Etude de I’Impact de la Musique d’Ambiance,” in Proceedings of the 54th Annual
Conference of the Administrative Sciences Association of Canada, 32(23), 287-300.

Haithem Zourrig, Jean-Charles Chebat, Narjes Haj-Salem and Kerzazi, Lamia (2011). “A
Cross-Cultural Study of the Effects of Perceived Belongingness and Firm’s Receptivity
on Consumers Dissatisfaction,” in Proceedings of Association of Marketing Theory and
Practice Annual Conference, Panama City Beach, USA, March 24-26.

Zourrig, Haithem, Jean-Charles Chebat and Narjes Haj-Salem (2011). “Cross-Cultural Values
Differences versus Cross-Country Differences in the Service Failure's Severity,” in
Proceedings of the 18" Annual Meeting, American Society of Business and Behavioral
Sciences, 18(1), 40-57.

Haj-Salem, Narjes and Jean-Charles Chebat (2010). “The Double-Edged Sword: Effects of
Switching Costs on Loyalty and Revenge through the Emotional Mediation,” 18"
International Colloquium in Relationship Marketing, Reading, UK, September 27-30.

Haj-Salem, Narjes and Jean-Charles Chebat (2010). “Boomerang Effects of Switching Costs
in the Case of Double Deviation,” 4th Annual Research Conference in Management,
HEC Montreal, Montreal, Canada, 18-19 April. Best Paper Award.

Haj-Salem, Narjes and Jean-Charles Chebat (2008). “Le Comportement de Recyclage au-dela
des Théories d’Attitude Classiques,” in Proceedings of the 36th Annual Conference of
the Administrative Sciences Association of Canada, 29(29), 111-123

Haj-Salem, Narjes and Jean-Charles Chebat (2008). “Effets des Barries a la Sortie sur la
Rétention des Clients: Le Role des Emotions et de la Culture,” 2" Annual Research
Conference in Management, HEC Montreal, Montreal, Canada, 18-19 April.

INVITED GUEST SPEAKER, RESEARCH SEMINARS & PROFESSIONAL TRAINING

e Delivered workshop “Research Communications,” College of Graduate Studies,
University of Sharjah, April 11" & Nov 15, 2021.

e Delivered workshop “ Skills need for future jobs”, 3™ training program-towards job
market, offered by the College of Social Sciences and Humanities, June, 2022.

e Delivered workshop “Designing engaging course via Blackboard Ultra,” College of
Business Administration, University of Sharjah, September 3", 2020.

e Delivered workshop “Designing and conducting online exams via Blackboard Ultra,”
College of Business Administration, University of Sharjah, October 12th, 2020.

e Delivered a professional training title “Real Estate Marketing” as part of the Real Estate
Diploma offered by the Center for Continuing Education and professional
development, University of Sharjah, three batch, September, October, and November
20109.

e Guest-Speaker at “3' Teaching and Learning Forum”, talk title “Gamification in
Higher education- An innovative pedagogical approach to enhance student learning
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engagement and build an active learning experience.” University of Sharjah, February
26th, 2019.

Delivered a professional training title “Marketing management,” Center for Continuing
Education and professional development, University of Sharjah, 8-10 Arpil, 2018.
Guest speaker in the “National Seminar on Case and Research” talk title “Case method
teaching: a foothold in the business world,” Skyline University College. March 26th,
2018.

“Does satisfaction with complaint handling matters in the business context? The role
of trust and switching barriers.” February 21st, 2017, University of Sharjah, UAE.
“The Double-Edged Sword: The Positive and Negative effects of Switching Costs on
Customer Exit and Revenge,” March 22nd, 2016, University of Sharjah, UAE.

“Do B2B Customers React to Service Recovery Differently from B2C Customers? The
Mediating Role of Trust” March 15th, 2016, American University of Sharjah, UAE.
“How to Write a Scientific Paper,” October 23rd, 2014, University of Neuchatel,
Switzerland.

“The Effects of Mall Renovation on Shopping Values, Satisfaction, and Spending
Behavior,” February 6th, 2014, University of Quebec at Trois-Rivieres, Canada.

GRANTS, SCHOLARSHIPS, AND AWARDS

2022-

2022

2021-

Competitive research grant- Understanding the Motives and Barriers of
Fair Trade Consumption in the UAE. Investigators: Narjes Haj-Salem
(main), & Mohamed Gamal Shehata Aboelmaged. Amount 54000 AED.

Member of the “Art and design transformations, and additive
manufacturing” research group.

Founding member of “Sustainability in Business research group,” yearly fund
100000 AED.

2016-2018  Competitive seed grants, University of Sharjah, 40000 AED.
2005-2007  FQRSC Doctoral Fellowship (most prestigious doctoral scholarships provided

by the government of Quebec), 40000 CAD.

2008 Funds for data collection, Bell Canada, 30000 CAD.

2010 Best Paper Award, 4" Conference de Recherche en Gestion, HEC Montreal,
1000 CAD.

2010 Research Travel Grant, HEC Montreal, 1500 CAD.

2008, 2010 ECSC Chair Research Scholarship, HEC Montreal, 21000 CAD.

& 2011

2005 Quebec Inter-University Center for Social Statistics Scholarship, 750 CAD.

2004 Admission Scholarship for the Ph.D. program, HEC Montreal, 5000 CAD.

2004 Omer DeSerres Chair Research Scholarship, HEC Montreal, 5000 CAD.

2002 Best Dissertation Award, M.Sc. program, HEC Montreal, 2500 CAD.

1999 Awarded Outstanding Student, Ecole Superieure de Commerce, Tunisia, 1000

CAD.

SUPERVISION & EXAMINER

SUPERVISED POSTGRADUATE THESES
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2022-2023

2022-

2021

2021

2020

2019

2019

2019

2015

2015

Narjes Haj Salem, Ph.D. M.Sc.

Noor Fawzi Karroub, “Virtual Shopping Experiences in The Metaverse: An
Exploratory Study of Consumer Drives and Barriers”, University of Sharjah,
MBA thesis.

Shaima Abdalla Mohamed Ahmed Almarzoogi, “The Impact of Social Media
Platforms on the Youth's Market Awareness and Behaviour,” DBA thesis, Co-
supervision with Dima Jamali.

Athari Majed Alshehhi, “Factors influencing healthcare service quality in
Centers for children with special needs: A case study from the UAE,”
University of Sharjah, MBA thesis.

Shamma Abdalla Ahmed Yousif Alsayegh, “The Role of Environmental
Concern, Attitudes, Subjective Norms, and Income on UAE Consumers'
Willingness to buy Fairtrade Products,” University of Sharjah, MBA thesis.
Khaled Rabah, “An Exploratory Study of Employees Turnover in the UAE,”
University of Sharjah, MBA thesis.

Omamed Seyed Mansour Hossaini, “Why Do Customers Grant Permission to
Marketing Activities?”” University of Sharjah, MBA thesis.

Mariam M. Abdalla. “Toward green consumption: What makes us

Care?” University of Sharjah, MBA thesis.

Rafeeah Juma Alketbi, “The Impact of Workplace Happiness on Employee
Performance and Level of Creativity.” University of Sharjah, MBA thesis.
Laura Roxanne Stadler, Enterprise institute, University of Neuchatel,
Switzerland, Internship report.

Stéphane Walker, “L’impact du label équitable sur la perception du godt et de
la qualit¢ des produits.” Enterprise institute, University of Neuchatel,
Switzerland, Co-Supervisor, Master thesis.

EXAMINER POSTGRADUATE THESES

2022

2022

2018

Hafidha Bettayeb, “CSR and Customers’ Relationship: A Study of the UAE
Hospitality Industry.” University of Sharjah, DBA thesis proposal.

Aisha Mohammed Bukhatir Alshamsi, Impact of Service Quality on Students
Retention in the UAE Higher Education.” University of Sharjah, DBA thesis
proposal.

Hafidha Bettayeb (2018) Does Service quality lead to a better School Image in
the UAE: A practical study from Parents Perspective.” University of Sharjah,
MBA thesis.

ACADEMIC SERVICES

ACADEMIC COMMITTEES

University level- University of Sharjah

2023-

2017- 2023
2020-2023
2019-2020

Member, UoS Alumni Committee
Member, University Committee for International Relations and Rankings.
Member, Women in Research Committee.

Member, Adoption of innovative teaching and learning approaches in UoS
Committee.

2019-2020 & Member, University Committee for Innovation.
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2021-2022

2016-2020  Member, “Ideas and Innovation Box” committee.

College level- College of Business Administration, University of Sharjah
2021-2022  Member, AACSB accreditation committee.
2020- Chair, Outreach, and public relations committee.
2020-2022  Member, College Council.
2020-2022  Member, College strategic planning committee.
2020-2021  Chair, Cultural and social activities committee.

Fall 2019-2020Member, Accreditation committee —E-commerce program and Dual degree in
logistics and supply chain management.

2019-2022  Member, Department recruitment committee.

2019-2020  Member, Graduate programs admission and student affairs committee.
2019-2020  Member, Outreach and public relations committee.

2017-2018  Supervisor Business Student Association

Fall & Spring 2017 Chair, Organizing committee- In-house graduation ceremony
2016-2017  Member, Accreditation and Curriculum Committee.

2015-2016 ~ Member Cultural and Social Affairs Committee.

Spring 2016 Member, accreditation committee of the Professional Diploma in Public Sector
Innovation.

AD HOC REVIEWING:

European Journal of Marketing; Journal of Retailing and Consumer Services; Canadian
Journal of Administrative Sciences; Recherche et Applications en Marketing; Journal of
Engineering and Technology Management; International Journal of Comparative
Management ; International Journal of Contemporary Hospitality Management; International
Marketing Trends Conference; Administrative Sciences Association of Canada; AMA Summer
Marketing Educators’ Conference, Forum for Women in Research.

OTHERS ACTIVITIES:
Conference and Forum

2022 Chair of the “2% International Forum on Sustainable Development and
Sustainable Innovations,” College of Business Administration, the University
of Sharjah Sharjah.

[https://www.sharjah.ac.ae/en/academics/Colleges/business/sdsi2/Pages/default.aspx]

2021 Chair of the “1% International Forum on Sustainable Development and
Sustainable Innovations,” College of Business Administration, the University
of Sharjah Sharjah
[https://www.sharjah.ac.ae/en/academics/Colleges/business/sdsi/Pages/default.aspx]

2020-2022  Member of the organizing committee of the 1%t ,2" and 3™ “Forum for Women
in Research,” College of Business Administration, University of Sharjah
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2022 Member of the organizing committee of Cybersecurity Week, College of
Computing and Infromatics.

2019 Member of the organizing committee of “The 1% College of Business
Administration Symposium: Towards Social Responsibility, Innovation, and
Sustainable Business,” College of Business Administration, University of

Sharjah.

2017 Member of the organizing committee The 2" and 3" “International Forum of

& 2018 Innovation and Entrepreneurship,” College of Business Administration,
University of Sharjah. Sponsored by Sharjah Chamber of Commerce and
Industry.

2005 Co-organizer of 4™ Consumer Psychology of Tourism, Hospitality, and Leisure

Research Symposium, HEC Montreal, Canada (with Prof. Jean Charles Chebat
and Prof. Arch Woodside).

Students events and competition

2023 Chair of MADA marketing competition
[https://www.sharjah.ac.ae/en/academics/Colleges/business/mhgcompetition/Pages/default.asp
x]

2022 Chair of the “2% Youth Sustainability Competition,” College of Business

Administration, University of Sharjah. Sponsored by Bee’ah
[https://www.sharjah.ac.ae/en/academics/Colleges/business/ysc2/Pages/default.aspx;]

2021 Chair of the “1% Youth Sustainability Competition,” College of Business

Administration, University of Sharjah. Sponsored by Bee’ah
[https://www.sharjah.ac.ae/en/academics/Colleges/business/fss/Pages/default.aspx]

2020 Judge- Sharjah Chamber Award for Innovators
Fall 2015 Co-Organizer of the “Entrepreneurship Week Competition,” College of
& 2016 Business Administration, University of Sharjah

Fall 2015 Co-organizer of the “Students Innovation Day,” College of Business
Administration, University of Sharjah

PROFESSIONAL AFFILIATIONS

- Member of PRME (Principles for Responsible Management Education-an initiative of
UN Global Compact) Chapter Middle East

- American Marketing Association (AMA).

- Administrative Sciences Association of Canada (ASAC).

LANGUAGES

English: High level, written, spoken, and comprehension
French: High level, written, spoken, and comprehension
Arabic: High level, written, spoken, and comprehension

SOFTWARE AND BUSINESS SIMULATIONS

General: Microsoft Office

Statistics: SPSS, AMOS, Lisrel, SmartPLS, R

Course management systems: Blackboard, Moodle
Simulation: Marketplace Simulations-Marketing strategy
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LIST OF REFERENCES

Narjes Haj Salem, Ph.D. M.Sc.

Yany Gregoire

Professor and Chairholder of the Omer

DeSerres Chair in Retailing
Department of marketing

HEC Montreal

3000 Cote-Sainte-Catherine Road
Montreal, Quebec, H3T 2A7 Canada
Phone: +1 514-340-1493

Email: yany.gregoire@hec.ca

Francois Bellavance

Professor and Director, Office of the
Academic Programs

Department of Decision Sciences
HEC Montreal

3000 Cote-Sainte-Catherine Road
Montreal, Quebec, H3T 2A7 Canada
Phone:+1 514-340-6485

Email : francois.bellavance@hec.ca

Dr. Narjes Haj-Salem

e
Pl Y

H

Philip Molyneux

Emeritus Professor (former Dean of the
College of Business Administration,
University of Sharjah)

Bangor University

Bangor, Gwynedd, LL57 2DG, UKPhone:
+44 7557 529016

Email : p.molyneux@bangor.ac.uk

Linda Lemarié

Associate Professor and Head of Research
of the Marketing department

Audencia

8 Route de la Joneliére

B.P. 31222

44312 Nantes, Cedex 3, France

Phone: +33(0)2 40 37 34 34

Email : linda.lemarie@audencia.com
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