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Curriculum Vitae 

Ahmed Farouk Radwan   

o Chair of Public Relations Department, College of Communication, University of Sharjah  

o Member of Sharjah smart center for climate resilience (SSCCR), University of Sharjah.  

o Coordinator of International Accreditation, College of Communication, University of Sharjah 

o Member of the institutional effectiveness and accreditation committee, University of Sharjah 

o Member of continuing education and professional development center board, University of 

Sharjah  

o Member of the sustainability office, University of Sharjah, 2017-2023 

o Trainer in the Institute of Leadership in Higher Education, University of Sharjah 

o Coordinator of the annual graduation exhibition for the College of Communication, 2024 ,2025 

 

P.O. Box 27272,  Sharjah               

00971-6-5053624 (Office), (mobile), 009710567225262 

 

Orcid:  https://orcid.org/0000-0001-6935-2539 

Researchgate:   https//www.researchgate.net/profile/Ahmed_Radwan39 

Google scholars:  https://scholar.google.ae/citations?hl=en&user=fjM1oI0AAAAJ 

Scopus: 57212101547    Radwan, Ahmed Farouk 

Web of Science ResearcherID  AAV-6830-2020                                                                                    

Ahmed Farouk Radwan is a faculty member at the department of public relations in the college of 

communication, University of Sharjah in UAE. His scholarly and research interests include media ethics, 

digital media, public relations, government communication, corporate reputation, education, and 

sustainability. He published many studies in scientific journals in Egypt, Saudi Arabia, Algeria, Lebanon, 

and the United Arab Emirates, as well as contributing to local and international conferences.  Ahmed 

holds a BA in Public Relations and Advertising from Cairo University, and PhD from Helwan University, 

Egypt.  He is a writer in Sharjah 24 news website and a member of the academic committee of 

international government communication center in Sharjah. He also a member in the editorial board 

and reviewer of many journals including Arabian journal of media and communication research, Journal 

https://orcid.org/0000-0001-6935-2539
https://scholar.google.ae/citations?hl=en&user=fjM1oI0AAAAJ
https://publons.com/researcher/AAV-6830-2020/
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of media research, Journal of media studies and researches, Applied Environmental Education, journal of 

emergency management, corporate communication, Applied Environmental Education & 

Communication and   Journal of Communication and Journalism. 

 

1- Academic Qualifications  

• 2003: Ph.D., in Public Relations and Advertising, College of Arts, Helwan University, Cairo , Egypt 

• 1999: M.A., in Public Relations and Advertising 1999, College of Arts, Helwan University , Cairo , 

Egypt 

• 1992: B.A., in Public Relations and Advertising College of Mass Communication, Cairo University 

, Egypt 

• Field of Specialization:  Public Relations – Government Communication – Advertising & 

Marketing Communication  

2- Career Details and Employment History 

      Helwan University , College of Arts,  Mass Communication Department, Egypt: 

• 1996-1999: Teaching assistant  

• 1999-2003: lecturer  

• 2003-2009: Assistant Professor 

• 2009-2015: Associate   Professor 

• 2015: Professor 

 

      College of Applied Science, Communication Department, Sultanate of Oman: 

• 2008 (Spring): Assistant Professor  

      University of Sharjah, College of Communication , Public Relations Department , UAE: 

• 2009-2010: Visiting Professor  

• 2010-2019: Assistant Professor , 2010-2019 

• 2019: Associate Professor 

      Part time faculty staff in: 

• 2004:  6 of October University, Egypt. 

• 2006-2007:  Misr University for Science and Technology, Egypt. 

• 2006: Ain Shams University, Egypt. 
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3-Teaching 

Courses taught:  

  A. Undergraduate Courses: 

  Helwan University : Mass Communication Department 

• Introduction to communication 

• Introduction to public relations 

• Introduction to advertising  

• Advertising campaigns  

• Topics in public relations  

• Research methods  

  College of Applied Science, Sultanate of Oman 

• Introduction to communication  

• Media and society  

 University of Sharjah: Public relations Department  

• Public relations and internet  

• Introduction to PR 

• Public relations writing  

• Cases in public relations  

• Specialized public relations  

• Public relations management  

• Research methods 

• Media law and ethics 

• Media Writing 

• Media production in PR 

• Writing for public relations 

• Presentation skills 

• Graduation Project 

   B. Postgraduate Courses: 

• Communication Theories  
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• Seminar in public relations  

• Seminar in quantitative research methods  

• Public relations: theory and practice  

 

Supervision of Masters and PhD: 

Ph.D. in Helwan University, Egypt 

1. Dalya Abdulmonem, corporate culture effect on public relations practices, dissertation, 

Helwan University , Egypt ,June 2012, co-supervisor  

2. Dalya Ibrahim Alswah, Women lifestyle in TV advertising, dissertation, Helwan University , 

Egypt ,July 2012, co-supervisor 

M.A. in Helwan University , Egypt 

3. Randa Algebaly , The role of social marketing campaigns presented in the Egyptian television 

in modifying the behavior of the public towards social issues, thesis , Faculty of Arts, Helwan 

University , Egypt ,June 2011, co-supervisor 

4. Shada Algendy , Effects of animated advertisements on the child purchasing behavior , 

thesis , Faculty of Arts, Helwan University , Egypt ,September 2013, co-supervisor 

M.A. in University of Sharjah 

• Abeer Alshawy (2016) The role of social marketing   in  rationalization of consumption 

awareness: A Study on Sharjah Electricity and Water Authority, College of Communication , 

University of Sharjah.,2016 

• Aysha Alswedy (2017) Using Governmental organizations websites in Sharjah , College of 

Communication , University of Sharjah. 

• Noor Alool (2017) Youth Dependency on social networks as a source of news and information, 

College of Communication, University of Sharjah.  

• Reem Kamal (2018) Emirati citizen’s perception of Social Responsibility programs of service 

corporates in Sharjah., College of Communication, University of Sharjah. 

• Iman Saleh (2020) The Role of Public Relations in government health institutions in Sharjah, 

College of Communication, University of Sharjah. 

• Maryan Aljalad (2021) Examining social media fatigue among Youth in UAE , College of 

Communication, University of Sharjah. 

• Mrea Mohamed, (2022) The impact of social media usage on youth consumers buying behavior 

in UAE, College of Communication, University of Sharjah. 

• Maha Abdulah, (2022) The role of social media in government communication during  COVID - 

19 pandemic : The case of KSA , College of Communication, University of Sharjah. 
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• Fatima Ahmed Saeed, (2023) The role of media in promoting domestic tourism in the United 

Arab Emirates, College of Communication, University of Sharjah 

• Asma Aljuwaied (2024) The role of professional journalism associations in improving the 

profession in the UAE, College of Communication, University of Sharjah 

• Fatima Ibrahim Hussain Abdelrahman Almaazmi (…), The Adoption of Artificial Intelligence 

Technologies by Government Communication Entities in United Arab Emirates, College of 

Communication, University of Sharjah 

•  Joudi Ahmad Yasser Beni (….), Public Relations Usage Of “AI Technology” In Reaching And 

Addressing The Audience, College of Communication, University of Sharjah 

 

Participation in Examination Committees    (examples)  

Helwan University 

• Dissertation : The role of public relations in corporate reputation management, August 2016 

• Dissertation : The role of social media  in corporate reputation management, 31, July 2017 

University of Sharjah 

• The relationship between government communication department and media: A study on 

government institutions in Sharjah, Spring 2017 

• Nada Abdulkafy, Photo ethics in social media: a study on students’ Instagram accounts in 

university of Sharjah, Spring 2019 

• The image of women portrayed in Turkish TV series broadcasted on MBC, Spring 2019 

• Siddiqa Hasan Al Mulla, Organization-Customer Relationship Management: A Case Study on the 

Ministry of Education, 14/11/2019, University of Sharjah 

• Manar Emad Daher, The effects of visual elements of news websites on comprehension and 

recall,16/5/2020, University of Sharjah  

• Shady Rezk, The Representation of Arabs in Holly-wood War and Action Movies before the 9/11 

Events and after,17/12/2020, University of Sharjah 

• Ahmed Magdy Ismail, The Effects of Video Games on Communication and Social Interaction : A 

Study on the Students of UAE Universities, 11/11/2021, University of Sharjah 

Overseas: 
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• Mohamed Abd Allatif (2025) The effects of using digital platforms in Palastinian universities on 

digital content production and reputation, dissertation , Universiti Sains Islam Malaysia.  

 

Professional development (Teaching and academic skills development)  

  Participating and Obtaining many workshops in: (topics examples)  

• Distance learning  

• Blackboard  

• Online exams  

• Academic advising  

• Using Microsoft teams and zoom in teaching  

• Interactive course design  

• Academic success  

• Holistic Advising 

• Blended learning  

• Teaching for higher studies students  

• Strategies to Increase Student Engagement and Retention by Personalizing the Education Experience 

• Using Technology to Advance a Teaching and Learning Approach for Advising  

• Addressing Student Anxiety in Academic Advising & Resilience During Times of Crisis 

• Integrative Learning Experience - Backward Course Design Model 

• Machine Learning , Dubai Press Club, 2020 

• The Citation Manager RefWork  

• Scientific research ethics  

Recent: 

In 2021/2022 

• Sustainability Circles Brainstorming Workshop , June 17th 2021 

• Research funding opportunities grants and guidelines, 24 February 2022 

• Work-life balance in academia  : fact and fiction, 21 February 2022 

• Undergraduate bylaws and registration policies, 23 March 2022 

• Types of citation,   28 February 2022 

• Undergraduate bylaws and registration policies , 8 November 2021 

• Increasing your scientific productivity with science direct, 29 September 2021 
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• How to increase scientific publishing success with the help of Scopus and science direct, 27 

October 2021 

• Emerald General access and Platform training, 26 October 2021 

• Higher studies: from admission graduation, 22    September 2021 

• Emerging Trends in Hybrid & Flexible Student Centered Learning-Why open Educational 

Resources (OER) are Essential for Hybrid Learning, 2021 

• SciVal for University of Sharjah,  15  September  2021 

In 2022/2023 

• Moving from Teacher-Centered to Student-Centered Learning, Institute of Leadership in Higher 

Education, 13/10/2022 

• Research at UOS: opportunities, grants, and expectations, the office of vice chancellor for 

research and graduate studies, 22/11/2022 

• Rethinking Examinations in Higher Education, Institute of Leadership in Higher Education, 

5/10/2022 

• The Future of Education with AI Chatbots: Challenges, Opportunities and Implications, Institute 

of Leadership in Higher Education, 8/2/2023 

•  Research Ethics, College of Communication, 10/11/2022 

• Moving from Teacher-centered to Student-centered Learning, Vice Chancellor for Academic 

Affairs,13/10/2022 

• Quoting its types and how to avoid it, College of higher studies, 2/5/2023  

• Teaching with diversity in mind, Institute of Leadership in Higher Education,  13/4/2023 utilizing 

AI Chatbots in teaching and learning, Institute of Leadership in Higher Education,  20/2/2023 

• Capacity building workshops for department leaders, Institute of Leadership in Higher 

Education,  30/1/2023 

In 2023/2024 

• AI Technologies in Creating Content,26/9/2023, Institute of Leadership In Higher Education, 

University of Sharjah 

• Translating Arabic research into English according to standards for publishing in international 

journals – Scopus, 29/12/2023, VCRGS, University of Sharjah  

• Your guide to Scopus journal, 12/2/2023, VCRGS, University of Sharjah 

• Unlocking Potential: A Workshop on Effective Mentoring, Coaching, and Feedback for Graduate 

Students.4/2/2024, The College of Graduate Studies, University of Sharjah 

• The use of AI tools in qualitative research, 28/2/2024, Research Institute for Humanities and 

Social Science, University of Sharjah 

• Connecting Globally, Enriching Locally, 14/2/2024, Office of International Relations, University of 

Sharjah 

• Academic Advising System and Student Attendance System,4/10/2023, The Registration 

Department, University of Sharjah 
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• Interacting with Students: Roles and Expectations of Faculty,23/4/2024, Institute of Leadership 

In Higher Education, University of Sharjah 

• Brown Bag: Learning communities,29/1/2024, Institute of Leadership In Higher Education, 

University of Sharjah 

• Effective strategies to enhance the values of academic integrity in examinations at the 

University of Sharjah - reality and most important implementation practices,20/2/2024, Institute 

of Leadership In Higher Education, University of Sharjah 

• Promoting academic integrity at UOS : Effective strategies for addressing students' misconduct, 

19/2/2024, Institute of Leadership In Higher Education, University of Sharjah 

In 2024/2025 

• Digital Trailblazers: Building Hybrid Learning Modules Course Design & Production August 21st - 
22nd & 24th, 2024 

4-Research 

Peer reviewed Publications: 

In Arabic Language:  

1. Ahmed Farouk Radwan (2007), Public relations practitioners’ training needs and evaluation: A 

study in Egypt & Gulf Countries, Journal of Media Research, AlAzhar university, Vol 27, pp . 319 

-380 

2. Ahmed Farouk Radwan (2011), Public relations students and electronic information recourses: 

uses and attitudes, Journal of middle east media, Vol. 1, No. 7,pp1-30 

https://jmem.gsu.edu/files/2014/08/Radwan_Arabic_Vol7.pdf 

https://jmem.gsu.edu/2014/10/07/volume-7-issue-1-2011/ 
3. Ahmed Farouk Radwan (2010), Corporate website and reputation building: A study on media 

and stakeholders in Egypt and UAE, The Egyptian journal of media research , Cairo university 

,Vol.36 , pp.41-88 

http://search.mandumah.com/Record/958223 

4. Ahmed Farouk Radwan (2011) New media credibility during the parliament elections 2010  in 

Egypt, Journal of  Media Research , Al Azhar university , Vol. 36,pp.176-199 

5. Ahmed Farouk Radwan (2011) Uses and attitudes of Public relations students towards  scientific 

online databases : A study on Egypt and UAE, Journal of public opinion, Cairo university ,Vol 10 , 

no 4 ,pp.415-440 

https://jmem.gsu.edu/2014/10/07/volume-7-issue-1-2011/
http://search.mandumah.com/Record/958223
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http://search.mandumah.com/Record/957840 

6. Ahmed Farouk Radwan, Sheren Ali Mousa (2012), Interactivity features on governmental 

organizations in UAE, Journal of media and development , Vol .4 ,PP 7-24 

http://search.mandumah.com/Record/623158  

7. Ahmed Farouk Radwan(2012) Using corporate website during crises: a case study on Toyota 

recall crisis , The Arab journal of media and communication , Vol. 8 , pp. 159-214 

https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce_images/10.pdf 

http://search.mandumah.com/Record/459415 
8. Ahmed Farouk Radwan, (2012) The use of organization's website in enhancing  social 

responsibility communications: A study in UAE, Journal of strategic vision , Vol. 1 ,pp.46-75 

https://www.ecssr.ae/publication/strategic-visions-1/ 

http://search.mandumah.com/Record/482777 
9. Ahmed Farouk Radwan,  (2012)  Dependency on traditional and new media during the Egyptian 

revolution 2011, The Egyptian journal of media research , Cairo university, vol 39 , pp.127-186 

http://search.mandumah.com/Record/957005 

10. Ahmed Farouk Radwan, (2013) Public relations students  and the use of  academic data-bases: a 

case study at Sharjah University, Journal of Middle East Research , Ain Sahms university , Vol. 32 

,pp.469-492 

http://search.mandumah.com/Record/474923 

11. Ahmed Farouk Radwan (2013) Standards and methods of using social networks in organizational 

communications in UAE , The Arab journal for media and communication research , Alahram 

Canadian university , Vol. 3, pp.192-209  

http://search.mandumah.com/Record/899407 

12. Ahmed Farouk Radwan (2014) Corporate Social Responsibility Perception : A study on a sample 

of public relations students in UAE, Journal of social affairs , Vol. 123, pp.9-41 

http://www.sociological-uae.org.ae/ 

13. Ahmed Farouk Radwan (2016) Media strategy for facing violence, intolerance and spreading the 

culture of tolerance, Arab journal for communication and media research, Vol. 12/13 

http://search.mandumah.com/Record/900082 

http://search.mandumah.com/Record/957840
http://search.mandumah.com/Record/623158
https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce_images/10.pdf
http://search.mandumah.com/Record/459415
https://www.ecssr.ae/publication/strategic-visions-1/
http://search.mandumah.com/Record/482777
http://search.mandumah.com/Record/957005
http://search.mandumah.com/Record/474923
http://search.mandumah.com/Record/899407
http://www.sociological-uae.org.ae/
http://search.mandumah.com/Record/900082
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14. Ahmed Farouk Radwan (2016) ,The development of public relations and corporate reputation 

management researches , The Egyptian journal of media research , Cairo university,Vol.55. 

pp.1-59 

https://ejsc.journals.ekb.eg/article_90440_1b62b9a7b03683d3b706651d9d0996cb.pdf 

https://ejsc.journals.ekb.eg/issue_13275_13395_.html 

15. Ahmed Farouk Radwan (2017) Audience perception for online government communication 

quality, Algreian journal for communication, college of communication and media sciences, 

University of Algeria, No.26, pp.16-65 

https://www.asjp.cerist.dz/en/article/81425 

16. Ahmed Farouk Radwan and Abeer Alshawy (2017) The role of social marketing campaigns in 

raising SEWA clients awareness towards consumption, Arab journal for communication and 

media research , Vol.16. pp 16-41 

https://jkom.journals.ekb.eg/article_109247.html 

DOI:10.21608/JKOM.2017.109247 

17. Ahmed Farouk Radwan (2017) Government communication legal and ethical rules via social 

media in UAE. Arab journal for communication and media research, Vol. 17. pp 26-39 

https://jkom.journals.ekb.eg/article_108667.html 

DOI: 10.21608/jkom.2017.108667 

18. Ahmed Farouk Radwan, & Sheren ALI Mousa (2020) Emirate national values reflected in official 

government accounts on Instagram,  Arab Journal For Media and Communication,Vol.23,pp.69-

102 https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce_images/ldd_rqm_23.pdf 

19. Ahmed Farouk Radwan and Ahmed Omar (2019) Elements of building government websites : An 

experimental study, AlBahith Alalami,Vol.26,pp.71-96 

http://abaa.uobaghdad.edu.iq/index.php/abaa/article/view/407 

20. Ahmed Farouk Radwan (2020) Health communication during risk, Arab Journal For Media and 

Communication, Vol.31, pp.4-13 

https://jkom.journals.ekb.eg/article_148293_ca131224f55913354584de6fc7121c96.pdf 

10.21608/JKOM.2020.148293 

21. Radwan, A. F. (2023). Is it Time to Develop Government Communication Functions?. ALBAHITH 

https://ejsc.journals.ekb.eg/article_90440_1b62b9a7b03683d3b706651d9d0996cb.pdf
https://ejsc.journals.ekb.eg/issue_13275_13395_.html
https://www.asjp.cerist.dz/en/article/81425
https://jkom.journals.ekb.eg/article_109247.html
https://dx.doi.org/10.21608/jkom.2017.109247
https://jkom.journals.ekb.eg/article_108667.html
https://samc.ksu.edu.sa/sites/samc.ksu.edu.sa/files/imce_images/ldd_rqm_23.pdf
http://abaa.uobaghdad.edu.iq/index.php/abaa/article/view/407
https://jkom.journals.ekb.eg/article_148293_ca131224f55913354584de6fc7121c96.pdf
https://dx.doi.org/10.21608/jkom.2020.148293
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ALALAMI, 15(60), 1–6.  

https://doi.org/10.33282/abaa.v15i60.1083 

16-   ( أحمد.   ، الذات2023فاروق رضوان  الإفصاح عن  إشكالية   :
ً
البقاء متصلا أو  الانسحاب  الاعلام  . (.  العربية لبحوث  المجلة 

 والاتصال 

(43) 13-. 9 doi: 10.21608/jkom.2023.338597 

disclosure, Arab Journal -Radwan, A.F (2023) Withdrawing or staying connected: The dilemma  of self

 Doi: 10.21608/jkom.2023.33859713, -for Media and Communication Research, 43,9 

 

 

In English Language:  

1. Radwan, A.F. Participation and building national identity through e - government portal for Arab 

countries: A comparative study (2019) Arab Media and Society, 2019 (27), 

https://www.scopus.com/inward/record.uri?eid=2-s2.0-

85075921392&partnerID=40&md5=cc3c8fc7915809d5995beca33902adbd 

2. Thouraya Snoussi and Ahmed Farouk Radwan. (2020) Distance E-Learning (DEL) and 

Communication Studies During Covid-19 Pandemic, Utopia and Praxis Latinoamericana, 

Vol.25,pp.253-270,ISSN2477-9555. 

https://produccioncientificaluz.org/index.php/utopia/article/view/34378 

3. Thouraya Snoussi, Habib Ben Belkacem, Ahmed Farouk Radwan, and Mounir Gaidi. (2020) 

Social media for learning: perceptions and behaviors, Periodicals of Engineering and Natural 

Sciences (PEN), Vol. 8, No. 4, pp. 2195-2207 

               http://pen.ius.edu.ba/index.php/pen/article/view/1709 

4. Ahmed Farouk Radwan and Sheren Ali Mousa (2020) Government communication strategies 

during coronavirus pandemic: United Arab Emirates Lessons, Journal of Health Management, 

22(4) 516 –527, 2020 

               https://doi.org/10.1177/0972063420983091 

5. Thouraya Snoussi, Ahmed Farouk Radwan and Sheren Ali Mousa (2020) Knowledge, 

understanding, and adherence to Social Media regulations by youth in the United Arab Emirates, 

Arab Media & Society ,Vol.30 

               https://www.arabmediasociety.com/__trashed/ 

https://doi.org/10.33282/abaa.v15i60.1083
http://pen.ius.edu.ba/index.php/pen/article/view/1709
https://doi.org/10.1177/0972063420983091
https://www.arabmediasociety.com/__trashed/
https://www.arabmediasociety.com/__trashed/
https://www.arabmediasociety.com/__trashed/
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6. Radwan, A.F. and Khalil, E.M.A.S. (2021), "Knowledge, attitude and practice toward 

sustainability among university students in UAE", International Journal of Sustainability in 

Higher Education, Vol. 22(5). pp. 964-981 

https://doi.org/10.1108/IJSHE-06-2020-0229 

7. Ahmed Farouk Radwan, Sheren Ali Mousa, Mervat Medhat Mohamed, & Enaam Youssef 

Mohammed (2021) Impact of Social Media Influencer Marketing On Youth Purchase Intentions 

in UAE, Journal of media watch, Vol.12(2).ISSN 0976-0911 | E-ISSN 2249-8818 

             doi. 10.15655/mw/2021/v12i3/165405 

8. Marian S. Y. Al-Jallad and Ahmed Farouk Radwan (2021) Exploring social media fatigue 

among youth in the United Arab Emirates, Journal of Print and Media Technology research,  

Vol. 10 No. 3 , 163–178 

              http://jpmtr.org/jpmtr_10(2021)3_web_2112.pdf 

9. Maha Abdullah Al Shaher and Ahmed Farouk Radwan(2022) The Role of Social Media in 

Government Communication During COVID-19 Pandemic: The Case of KSA, Journal of 

Emergency Management and Disaster Communications,Vol.3,No.2 

             https://doi.org/10.1142/S2689980922500099 

10. MOUSSA, M. B., RADWAN, A. F., & ZAID, B. (2022). Resilience to Covid-Misinformation 

Among Youth in a Paternalistic Context: The Case of the UAE. American Communication 

Journal, 24(1). 

http://www.ac-journal.org/wp-content/uploads/2022/08/Moussa_PDF.pdf 

11. Meera Al Hamli and Ahmed Farouk Radwan (2022) The Influence of Social Media on Shopping 

Behavior among Youth in the United Arab Emirate, Algerian Communication Journal, Vol.24, 

N.2. Pp. 33-41.  

https://www.asjp.cerist.dz/en/downArticle/437/24/2/205962 

12. Snoussi, T., Alrubaye, A., Radwan, A., Khalil, E., & Abidi, S. (2023). Cultural Dimensions’ 

Effects on Perceptions of Learning Using Social Media: A Comparative Study between the 

University of Sharjah and the University of Arkansas Students. Information Sciences 

Letters,12, No. 3, 1353-1364  

               https://www.naturalspublishing.com/files/published/gx95pzh853x359.pdf 

13. Radwan, A. F., Snoussi, T., Mousa, S. A., & Abdulzaher, M. (2023). Using smart applications in 

delivering government services in the UAE: Factors of adoption and satisfaction. International 

Journal of Service Science, Management, Engineering, and Technology (IJSSMET), 14(1), 1-

15. 

https://www.emerald.com/insight/search?q=Ahmed%20Farouk%20Radwan
https://www.emerald.com/insight/search?q=Engy%20M.%20Abou%20Sreea%20Khalil
https://www.emerald.com/insight/publication/issn/1467-6370
https://www.emerald.com/insight/publication/issn/1467-6370
https://doi.org/10.1108/IJSHE-06-2020-0229
https://www.mediawatchjournal.in/impact-of-social-media-influencer-marketing-on-youth-purchase-intentions-in-uae/
https://www.mediawatchjournal.in/impact-of-social-media-influencer-marketing-on-youth-purchase-intentions-in-uae/
http://jpmtr.org/jpmtr_10(2021)3_web_2112.pdf
https://www.worldscientific.com/doi/abs/10.1142/S2689980922500099
https://www.worldscientific.com/doi/abs/10.1142/S2689980922500099
https://doi.org/10.1142/S2689980922500099
http://www.ac-journal.org/wp-content/uploads/2022/08/Moussa_PDF.pdf
https://www.asjp.cerist.dz/en/downArticle/437/24/2/205962
https://www.naturalspublishing.com/files/published/gx95pzh853x359.pdf


 

13 | P a g e  
 

              DOI: 10.4018/IJSSMET.326520 

14. Fatima Ahmed Saeed and Ahmed Farouk Radwan (2023) The Role, of Media in Supporting 

Domestic Tourism in The United Arab Emirates During COVID-19 Pandemic, Algerian 

Communication Journal, Vol.25, N. 1. Pp. 28-58 

               https://www.asjp.cerist.dz/en/downArticle/437/25/1/221817 

15. Radwan, A.F., Mousa, S.A. (2023). Job Shadowing: An Evaluation of a Training Program for 

Enhancing the Communication Skills of Students During Covid-19 in Sharjah, UAE. In: Al 

Naimiy, H.M.K., Bettayeb, M., Elmehdi, H.M., Shehadi, I. (eds) Future Trends in Education 

Post COVID-19. SHJEDU 2022. Springer, Singapore.  

https://doi.org/10.1007/978-981-99-1927-7_8 

16. Ahmed Farouk Radwan, Sheren Mousa, & Viola Gjylbegaj. (2023). Discourse on Sustainability 

and Environmentalism in the Arab News Media: Challenges for Uncontested Agenda. Kurdish 

Studies, 11(3), 518–529.  

https://kurdishstudies.net/menu-script/index.php/KS/article/view/1289/945 

DOI: https://doi.org/10.58262/ks.v11i3.038 

17. Ogadimma, E.C., Radwan, A.F. (2024). The Pros and Cons of Online Journalism Practice in 

Egypt. In: Barkho, L., Lugo-Ocando, J.A., Jamil, S. (eds) Handbook of Applied Journalism. 

Springer Handbooks of Political Science and International Relations. Springer, Cham.  

https://doi.org/10.1007/978-3-031-48739-2_22 

18. Khalil, E. M. A. S. ., Radwan, A. F. ., & Ogadimma , E. C. . (2024). Students’ Perception of 

Public Relations Ethical Practice in Social Media: A Cross-national and Collaborative Approach.  

Migration Letters, 21(4), 882–907.  

https://migrationletters.com/index.php/ml/article/view/7850 

19. Gjylbegaj, V., & Radwan, A. F. (2024). The use of YouTube for self- education in the UAE: 

Equal opportunities, different interests, and outcomes. World of Media. Journal of Russian 

Media and Journalism Studies, 2, pp. 38-57.  

DOI: 10.30547/ worldofmedia.2.2024.3 

20. Radwan, A. F., J Lugo-Ocando,2024, Statistics and state-sponsored disinformation: 

Understanding the propaganda war on numbers, in Martin Echeverría, Sara García 

Santamaría, Daniel C. Hallin, State-Sponsored Disinformation Around the Globe How 

Politicians Deceive their Citizens. pp 4-17 

https://www.asjp.cerist.dz/en/downArticle/437/25/1/221817
https://doi.org/10.1007/978-981-99-1927-7_8
https://doi.org/10.58262/ks.v11i3.038
https://doi.org/10.1007/978-3-031-48739-2_22
https://migrationletters.com/index.php/ml/article/view/7850
http://worldofmedia.ru/volumes/2023/2023_Issue_4/World%20of%20Media_2-2024-38-57.pdf
http://worldofmedia.ru/volumes/2023/2023_Issue_4/World%20of%20Media_2-2024-38-57.pdf
http://worldofmedia.ru/volumes/2023/2023_Issue_4/World%20of%20Media_2-2024-38-57.pdf
http://worldofmedia.ru/volumes/2023/2023_Issue_4/World%20of%20Media_2-2024-38-57.pdf
http://worldofmedia.ru/volumes/2023/2023_Issue_4/World%20of%20Media_2-2024-38-57.pdf


 

14 | P a g e  
 

https://doi.org/10.4324/9781032632940 

21. Asma Aljuwaied, & Ahmed Farouk Radwan. (2024). The Role of Professional Journalism 

Associations in Improving the Profession in the UAE . EVOLUTIONARY STUDIES IN 

IMAGINATIVE CULTURE, 1497–1509.  

https://doi.org/10.70082/esiculture.vi.1415 

22. Radwan, A. F., & Ayyad, K. (2024). Digital media’s portrayal of climate change challenges 

during COP27 climate summit. Online Journal of Communication and Media 

Technologies, 14(3), e202437. 

https://doi.org/10.30935/ojcmt/14647 

23. Ahmed Farouk Radwan, Najat Fawzy Al Saied, Sheren Ali Mousa (2025) Framing 

Environmental Issues in the Egyptian Press during COP27, Studies in Media and 

Communication, Vol 13, No.1, 191-205 

DOI: https://doi.org/10.11114/smc.v13i1.7327 

24. Gjylbegaj V and Radwan AF (2025) Portrayal of gender roles in Emirati television dramas: a 

content analysis. Frontiers Sociology. 10:1506875.  

doi: 10.3389/fsoc.2025.1506875 

 

     Conference Papers: 

1. Ahmed Farouk Radwan (2006), Public relations and reputation management , IAMCR 25th 

conference , Knowledge Societies for All: Media and Communication Strategies, American 

university in Cairo , July 23-28,2006 

2. Ahmed Farouk Radwan (2008), Public relations practitioners training needs and attitudes: a 

study on Egypt and Gulf Countries, Global Communication Association Conference (GCA), 

Globalization and Media in the Middle East, Muscat, Sultanate of Oman October 20-21, 2008 

3. Ahmed Farouk Radwan (2008), Public Relations Students and Electronic Information Resources: 

Uses and Attitudes, Fifteenth Annual International Conference ,The Arab-U.S Association for 

Communication Educators AUSACE, Kuwait, October 16-19,2008 

4.  Ahmed Farouk Radwan, (2011) Public relations students’ usage of website academic  electronic 

data bases: a case study at Sharjah University, 1st  Middle East Public Relations Conference , 

Zayed University , Dubai , January 20-21,2011 

https://doi.org/10.4324/9781032632940
https://doi.org/10.70082/esiculture.vi.1415
https://doi.org/10.30935/ojcmt/14647
https://doi.org/10.11114/smc.v13i1.7327
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5. Ahmed Farouk Radwan, (2011) Dependency on traditional and new media during the Egyptian 

revelation 2011, Media and social changes in Arab world conference , Yarmok university , 

Jordon , October 23-25,2011 

6. Interactive communication features on UAE governmental organizations’ websites , AUSACE 

2011 Conference, American University of Beirut , 28-31 October 2011 

7. Ahmed Farouk Radwan (2012), Using statistics in public relations studies , Ajman third forum for 

statistics , October 22,2012 

8. Ahmed Farouk Radwan, (2013) , Communicating Social Responsibility via Corporate Website: A 

study  in UAE , 3ed  Middle East Public Relations Conference , Zayed University , Dubai , 

November 3-4,2013 

9. Ahmed Farouk Radwan (2013), "Communicating Social Responsibility via Corporate website" , 

The Seventh Annual Conference of the Global Communication Association , The 

Communication Galaxy: Discoveries, Boundaries, and Opportunities, School of Social 

Communication and Leadership, Faculty of Human Sciences, Saint-Paul University ,Ottawa, 

Canada November 22-24 2013. 

10. Ahmed Farouk Radwan "Crisis Communication Management via corporate website: A case study 

of Toyota recall crisis 2010", The 2nd International Reputation Management Conference, 3-4 

October 2013, Kadir Has University, Istanbul 

11. Ahmed Farouk Radwan " Using social networks in reputation management: A study on the 

governmental organizations in United Arab Emirates", The 3rd International Reputation 

Management Conference, 14-15 November 2014 ,Kadir Has University, Istanbul. 

12. Ahmed Farouk Radwan (2015), Media Strategies for facing violence and intolerance , Social 

Responsibility Conference , Ajman University , UAE , November 16-17   

13. Ahmed Farouk Radwan (2015), Emirati audience adaption to smart and electronic governmental 

services, Third forum for Saudi Society for public relations and advertising, Riyadh, April 8-9. 

2015 

14. Ahmed Farouk Radwan (2015), Legal and ethical rules for governmental  communication 

through social media in United Arab Emirates, Media Ethics and Laws  in The Cooperation 

Council for the Arab States of the Gulf (GCC) Conference, University of Sharjah, April 27-

28.2016 

15. Ahmed Farouk Radwan (2017) The criteria for building government organizations websites :A 

proposed model based on sustainable communication approach, AUSACE 22nd Annual 
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Conference , Journalism and Mass Communication in the Age of Instant information ,21st - 24th 

October 

16. Ahmed Farouk Radwan, Sheren Ali Mous (2017) Social media role in agenda setting for audience 

and traditional Media : A study in agenda melding concept, The Second International Scientific 

Conference of the Media Department , Arab Society and Social Networking in a Changing 

World, Sultan Qaboos University 

17. Ahmed Farouk Radwan, Sheren Ali Mousa (2019) The values of patriotism and diversity reflected 

in the images published on the official accounts of government organizations in the Instagram in 

UAE, Cross – Cultural Communication Conference, Zayed University , 23-24 January 2019.  

18. Ahmed Farouk Radwan (2019) Users perception of the effectiveness of the government website: 

an empirical study, Alshorouk Institute 4th Conference, 8-9 April,2019, Egypt. 

19. Kayrat Ayad , Ahmed Farouk (2020) Requirements for developing study plans for media and 

public relations programs in light of the transition towards digital communication, Universities 

and digital transformation: chances and challenges, The association of Arab universities & The 

association of Islamic universities,29 December,2020.Egypt. 

20. Ahmed Farouk Radwan and Sheren Ali Mousa (2021) New media and Social media laws and 

Ethics in United Arab Emirates, 6th World Conference on Media and Mass, 17-19 June 2021, 

Cagliari University, Italy. 

21. Ahmeed Farouk Radwan and Sheren Mousa (2023) Discourse on Sustainability and 

Environmentalism in the Arab news media: Challenges for uncontested agenda, IAMCR , France 

2023, 9-13 July, 2023  

22. Ahmeed Farouk Radwan and Sheren Mousa (2024) Do the pressures of self-disclosure drive 

social media users to withdraw?, 22nd Annual International Conference on Communication and 

Mass Media,13-16 May, Athens Institute for Education and Research. 

23. Ahmed Farouk Radwan, Thouraya Snoussi, Inas Abdulhamid (2023) Are personal accounts on 

social media spread fears about health issues?, 1ST HEALTH COMMUNICATION SYMPOSIUM IN 

THE MENA REGION, Institute of Humanities and Social Sciences, UOS.  

24. Khayrat Ayyad and Ahmed Farouk Radwan (2024) Digital Transformation and Media Policy in 

MENA, Institute of Humanities and Social Sciences, UOS. 

  
Books and Book Chapters: 
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1. Ahmed Farouk Radwan (2010), Studies in public relations and advertising, Cairo , Dar Alalam 

Elaraby for Publishing  

2. Ahmed Farouk Radwan( editor)  (2013), Special topics and cases in public relations, Cairo , Dar 

Alalam Elaraby for Publishing 

3. Ahmed Farouk Radwan (2013), Marketing & Advertising Communication ,Alain , Dar Alketab 

Algamey 

4. Ayyad, K., Farouk, A. (2014). Egypt. In: Watson, T. (eds) Middle Eastern and African Perspectives on 

the Development of Public Relations: Other Voices. National Perspectives on the Development of 

Public Relations. Palgrave Pivot, London. https://doi.org/10.1057/9781137404299_4 

5. Kayrat Ayad & Ahmed Farouk (2015) Public Relations and Organizational Communication via 

Internet , Cairo ,  Aldar Almasrya Allebnanya  

6. Mohamed Ayish, Ahmed Farouk, Aysha Albusmuit , and Sherifa Almarzoky(2017) , Best Practices in 

Governmental Communication , Sharjah Government Media Office 

7. Ahmed Farouk Radwan and Rash Samir(2018) ,Public relations and corporate reputation 

management, Cairo , Dar Alalam Elaraby . 

8. Ayish, Mohamed, Ayad, Kayrat , Radwan,Ahmed Farouk, and Alrobayan,Saad,2020,Government 

Communication : Theory and Practices ,UAE, Sharjah Government Media Office 

9. Ayish,Mohamed, Ayad, Kayrat , Radwan,Ahmed Farouk, and Mousa Sheren,2021, Professional 

Guidelines and Ethics  in Government Communication, UAE, Sharjah Government Media Office  

10. Mohamed Ayish, Ahmed Farouk, Rahima Ausani, Amro Abdulhamid and Sheren Mousa(2023) 

Spokesperson guide, Sharjah media bureau. 

11. Ahmed Farouk Radwan and Amro Abdulhamid (2023) Government communication governance, 

Sharjah media bureau  

12. Radwan, A.F., Mousa, S.A. (2023). Job Shadowing: An Evaluation of a Training Program for Enhancing 

the Communication Skills of Students During Covid-19 in Sharjah, UAE. In: Al Naimiy, H.M.K., 

Bettayeb, M., Elmehdi, H.M., Shehadi, I. (eds) Future Trends in Education Post COVID-19. SHJEDU 

2022. Springer, Singapore. https://doi.org/10.1007/978-981-99-1927-7_ 

13. Ogadimma, E.C., Radwan, A.F. (2024). The Pros and Cons of Online Journalism Practice in Egypt. In: 

Barkho, L., Lugo-Ocando, J.A., Jamil, S. (eds) Handbook of Applied Journalism. Springer Handbooks of 

Political Science and International Relations. Springer, Cham. https://doi.org/10.1007/978-3-031-

48739-2_22 

14. Farouk-Radwan, A., & Lugo-Ocando, J. (2025). Statistics and state-sponsored disinformation: 

https://doi.org/10.1007/978-3-031-48739-2_22
https://doi.org/10.1007/978-3-031-48739-2_22
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Understanding the propaganda war on numbers. In State-Sponsored Disinformation Around the 

Globe (pp. 56-72). Routledge. 

DOI: 10.4324/9781032632940-5 

 

 

Research Grants: 

• Social and humanities research institute, University of Sharjah, Building and designing websites for 

government institutions in the Emirate of Sharjah, 2019-2020 

• Sharjah media city (SHAMS), Digital transformation in UAE Media institutions: Implications for 

content production, professionalism and stakeholders’ engagement,2020-2021 

• Sharjah government media bureau, the practice of public relations and government communication 

in government institutions in the United Arab Emirates,2021-2022 

Forums: 

1. Corporate reputation elements, College of Communication Seminar, November,2009 

2. Public Relations and SA8000, College of Communication Seminar, Febrauary,2010 

3. Public Relations and Excellent Government Performance, College of Communication Seminar, 

November,2011 

4. Public relations education, College of Communication Seminar, Febrauary,2011 

5. Corporate website content criteria, New Media Regulations Forum, College of Communication, 

May,2013 

6. Social media ethics, Media Profession Ethics Forum, March, 2018  

7. Public relations practitioner qualifications , Alkwarezmy College Forum, May,2018 

8. Public relations research trends, communication and media forum, October, 2021 

 

5-College, University and Community Services 

Membership in Committees 

College of Arts , Helwan University:  

2006: higher studies Committee 

2007: library Committee 
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2007-2008: Graduation projects Committee 

2000-2007: Department newsletter Committee 

 

College of Communication, University of Sharjah  

Department and College Level:  A member or coordinator:  

2010-2011: Cultural Committee – Website Committee – Marketing Committee – Research Committee – 
Editorial Board of Department newsletter – Organizing Committee of Media and Crisis Conference.  

2011-2012: Cultural Committee - Website Committee - Organizing Committee of Intel Science 
Competition- Arab World – Audience Research Center Committee- Student Adherence Committee- 
Editorial Board of Department newsletter 

2012-2013: Cultural Committee - Website Committee - Audience Research Center Committee- 
Accreditation Committee- Media production center Committee- Studios Committee- Editorial Board of 
Department newsletter. 

2013-2014: Strategic Plan Committee - Cultural Committee- Website Committee- Marketing Committee- 
Schedules and Exams Committee-  Academic Books Committee - Editorial Board of Department 
newsletter. 

2014-2015: Cultural Committee- Website Committee- Editorial Board of Department newsletter- 
Student Issues Committee. 

2015-2016: Cultural Committee - Student Issues Committee- Schedules and Exams Committee- Editorial 
Board of Department newsletter. 

2016-2017: Curriculum Committee- Student Adherence Committee- Student Issues Committee-Activities 
Committee- Editorial Board of Department newsletter – Graduation projects Exhibition Committee. 

2017-2018: Student Issues Committee- Marketing Committee- Website Committee- Editorial Board of 
Department newsletter – Graduation projects Exhibition Committee. 

2018-2019: Student Issues Committee- Media Committee- Student Adherence Committee- College 
Strategy Committee - labs Committee - Graduation Projects Exhibition Committee 

2019-2020: Student Issues Committee- Media Committee- Student Adherence Committee- labs 
Committee- Graduation projects Exhibition Committee- Sharjah University Film Festival Organizing 
Committee.  

2020- 2021: Student Issues Committee- Media Committee- Student Adherence Committee- Labs 
Committee- Distance Learning Committee 

2021-2022: Accreditation Committee – Hiring Committee – Student Issues Committee - Student Issues 
Committee – Promotion Committee 

2022-2023: Institutional effectiveness and Accreditation Committee – Search Committee  
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2023-2024: Institutional effectiveness and Accreditation Committee – Search Committee  

University Level: 

2013-2014: Schedules and Exams Committee 

2016-2017: Curriculum Committee 

2018-2022: Student Issues Committee 

2019-2021: Cheating Committee 

2021: Continuing education and professional development center   

2019-2022: Sustainability Office - Green Metric Committee – Stars Committee 

2022-2023: University Institutional effectiveness and accreditation council , Sustainability Office - Green 
Metric Committee – Stars Committee 

2023-2024: University Institutional effectiveness and accreditation council , Sustainability Office - Green 
Metric Committee – Stars Committee - Continuing education and professional development center   

Community Level:  

Coordination and mutual committees with: 

• Sharjah police 

• Supreme Council for Family Affairs in Sharjah 

• Sharjah Media Bureau 

• Sharjah Press Club 

• Sharjah media city ( Shams)  

• Malaga University , Spain 

Member in: 

• Academic committee of the international government communication forum from 2019 to 2021 

• Academic committee of the Global media congress 2021 – 2022 

6- Training and continuing education  

1997-2009: Instructor for workshops and training courses in media and public relations for many 

private, governmental organizations, and human recourses development centers in Egypt, UAE, Kuwait 

,Oman , Bahrin. , from 1996 to 2009 

2010-2022: Instructor for workshops and training courses in Center of continuing education and 

professional developing, University of Sharjah 

(examples) 
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• Course: public relations and crises management, May 6-10 , 2012 

• Course: public relations and crises management, February 10-14,2013 

• Course: consumer behavior, November 10-14 2013 

• Workshop: negotiations skills , November 16, 2013 

• Workshop : time management , May 13,2014 

• Course:  client  behavior , May 19-27 ,2014 

• Course: communication skills , October 4-6.2015 

• Workshop : time management , March6.2016 

• Course: communication skills , December 4-6.2016 

• Course : negotiations skills, 2014/2015/2016 

• Course : communication skills .4-6/12/2016 

• Course : communication skills .12-14 /12/2017 

• Course : negotiations skills, 28-30/3/2017 

• Course : government communication campaigns ,24/9/2017 

• Course : government communication and social media 18-22/2/2018 

• Course : digital media editing ,15-16/10/2018 

• Course : consumer happiness , 7-12/11/2018 

• Workshop: Reputation management strategies, Ministry of Awkaw in Sharjah, 25 April 2022 

• Course: Customer services, April 2023 

• Course:Conferences and exhibitions, October 2022 

 

EX: An instructor in the Institute of Leadership in Higher Education , University of Sharjah  

• Effective academic advising techniques for teaching assistance 9/3/2024 

• Becoming an Advising Champion: Skills and Strategies for Success 4/5/2024 

• Fostering excellence in academic advising 12/5/2024 
 

7-Membership in Professional and Academic Bodies 

Professional Associations  

• Egyptian advertising society  
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• Middle East Public Relations Association MEPRA  

• The Saudi association for communication and media 

• Egyptian Association for public relations  

• Arab Association of Communication Sciences 

• Sharjah Press Club 

• ECRA association   

• IAMCR , International association for media and communication research  

Editorial Board Member  

• The Arab journal for communication and media research, Alahram Canadian University  

• Journal of social and humanities research, University of Sharjah  

• Journal of media research and studies, Alshorouq Media Institute 

Reviewer  

• Advances in Climate Change Research 

• Albaheth Alelamy Journal , Baghdad University  

• Alyarmouk Research , Alyarmouk University 

• Applied Environmental Education and Communication 

• Arabian journal of media and communication research 

• Behaviour & Information Technology 

• Cogent Social Sciences 

• Corporate communication 

• E-Learning and Digital Media 

• International Journal of Human-Computer Interaction 

• International Journal of Sustainable Society 

• Journal of Communication and Journalism . 

• Journal of Emergency Management 

• Journal of Information, Communication and Ethics in Society 

• Journal of media research  

• Journal of media studies and research  

• Journal of the Knowledge Economy 

• Journalism 

• The Journal of Communication and Media Studies. 

https://www.google.ae/search?biw=1311&bih=609&q=The+Saudi+association+for+communication+and+media&spell=1&sa=X&ei=ZuCIU42GIMao0QXow4G4Dg&ved=0CCYQvwUoAA
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External Auditor:  

• 2019: College of Mass Communication , Al Ahram Canadian University, Egypt. 

• 2020-2021: Gulf University, Bahrain  (Examinations)  

• 2002-2023: Alkwarizimi international college  

8- Awards, Honors and Recognitions 

2003: Best Thesis Award  in Helwan University from 1999 to 2003. 

2006: Best Paper Award (Professor Magy Halwani’s Award), Faculty of Mass Communication’s 12th 

conference (Media and Modernizing Arab Communities), Cairo University, 2006. 

2013: Best paper award from the  3ed  Middle East Public Relations Conference , Zayed University , 

Dubai , November 3-4,2013 

2017: Recognition from Sharjah Media Bureau. 

2020: University of Sharjah Award in Teaching 2020 

2019- 2020- 2021: Recognition from University of Sharjah for participating in the Green Metric Award 

Committee and Stars Committee. 

2021: The Seventh among the most cited authors in the Arab world in the field of media studies for 

publishing in Arabic language (e-Marefa database) https://emarefa.net 

2021, 2022, 2023: Honored by the chancellor of UOS for participating in the committee of GreenMetric 

world university ranking.  

2019 to 2023: Recognition from the international government communication forum for the 

membership in the forum academic committee  

9- Activities  

Examples: 

• Member in organizing committee, college of communication conference “Media and Crises 

Management, December,2010 

• Representing the college in Civil Aviation Authority workshop, November,2010  

• Coordination students visit to Dubai exhibition for government achievements, December,2011 

• Coordination students’ participation in “Future Media Professionals” forum, April,2012 

https://emarefa.net/
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• Member in the open day committee, university of Sharjah, 2013-2021 

• Coordination students’ participation in ”Green Chair” initiative to write and publish articles in 

newspapers, 2017 

• Coordination students’ participation in “Exposure Festival” October,2015 

• Coordination students’ participation in “Maramy Magazine” forum for national media, 

October,2016 

• Coordination students’ participation in “Government communication international forum 

“,2016-2021  

• Coordination students’ participation in “Media Arab Leaders” forum, September, 2018  

• Representing the college in the first meeting about scientific research and social challenges and 

business world, November,2019 

• Member in the committee for collaborating with the Supreme Council for Family Affairs, 2020 to 

launch the Initiative “Responsible Media, Safe Child” 

• Member in the committee for collaborating with Sharjah police, 2019 

• Presenting workshop in Sharjah Electricity, Water and Gas Authority “ SEWA” about customer 

satisfaction measurements, April , 2017 

• Coordination students’ participation in “National News Networks” Sharjah Press Club, 

November,2021 

• Presenting workshops for Students: media relations, survey tools, new media, keynote speaker, 

presentation skills, public relations and social media.  

 

 

 

10- Media 

  Writer in Sharjah24 website:  

• https://www.sharjah24.ae/ar/columns/88947 

• https://www.sharjah24.ae/ar/columns/89596 

• https://www.sharjah24.ae/ar/columns / 

• http://www.alittihad.ae/details.php?id=7181&y=2016 

• https://www.sharjah24.ae/ar/columns/103001 

https://www.sharjah24.ae/ar/columns/88947
https://www.sharjah24.ae/ar/columns/89596
https://www.sharjah24.ae/ar/columns/
http://www.alittihad.ae/details.php?id=7181&y=2016
https://www.sharjah24.ae/ar/columns/103001
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• https://www.sharjah24.ae/ar/writings/op-eds/110483 

• https://www.sharjah24.ae/ar/writings/articles/163050 

• https://www.sharjah24.ae/ar/writings/articles/180252- 

• https://www.sharjah24.ae/ar/writings/authors/373562 

• https://www.sharjah24.ae/ar/writings/authors/361359 

• https://www.sharjah24.ae/ar/writings/articles/309327- 

• https://www.alkhaleej.ae/2023-06-23/%D8%AA%D9%85%D9%8A%D8%B2-

%D8%B7%D9%84%D8%A7%D8%A8-%D8%A5%D8%B9%D9%84%D8%A7%D9%85-

%D8%A7%D9%84%D8%B4%D8%A7%D8%B1%D9%82%D8%A9-

%D9%85%D8%B3%D8%AA%D8%AF%D8%A7%D9%85/%D8%A7%D8%B3%D8%AA%D8%B1%D8%A7

%D8%AD%D8%A9-

%D8%A7%D9%84%D8%AE%D9%84%D9%8A%D8%AC/%D9%85%D9%86%D9%88%D8%B9%D8%A7%

D8%AA 

TV: 

• https://www.youtube.com/watch?v=3kp3SkzychU 

• https://www.facebook.com/watch/?v=158438339442477 

WEB: 

• https://www.igcc.ae/ar/events/igcf/speakers-listing.aspx?edition=2020 

• https://www.igcc.ae/en/events/igcf/agenda.aspx?edition=2020 

• https://www.albayan.ae/across-the-uae/news-and-reports/2020-02-25- 

• https://www.igcc.ae/ar/media-center/video-gallery.aspx?/4256 

• https://www.alkhaleej.ae/%D9%85%D9%84%D8%AD%D9%82/%D9%85%D8%AA%D9%89-

%D8%B3%D9%8A%D8%AA%D9%85-%D8%A7%D9%84%D9%86%D8%B4%D8%B1%D8%9F 

• https://www.albayan.ae/across-the-uae/news-and-reports/2020-10-12-1.39847039 

 

 

https://www.sharjah24.ae/ar/writings/op-eds/110483-هل-أنت-مواطن-
https://www.sharjah24.ae/ar/writings/articles/163050
https://www.sharjah24.ae/ar/writings/articles/180252-
https://www.sharjah24.ae/ar/writings/authors/361359
https://www.sharjah24.ae/ar/writings/articles/309327-
https://www.youtube.com/watch?v=3kp3SkzychU
https://www.facebook.com/watch/?v=158438339442477
https://www.igcc.ae/ar/events/igcf/speakers-listing.aspx?edition=2020
https://www.igcc.ae/en/events/igcf/agenda.aspx?edition=2020
https://www.albayan.ae/across-the-uae/news-and-reports/2020-02-25-1.3786775https:/www.alkhaleej.ae/%D9%85%D9%84%D8%AD%D9%82/%D9%85%D8%AA%D9%89-%D8%B3%D9%8A%D8%AA%D9%85-%D8%A7%D9%84%D9%86%D8%B4%D8%B1%D8%9F
https://www.alkhaleej.ae/%D9%85%D9%84%D8%AD%D9%82/%D9%85%D8%AA%D9%89-%D8%B3%D9%8A%D8%AA%D9%85-%D8%A7%D9%84%D9%86%D8%B4%D8%B1%D8%9F
https://www.alkhaleej.ae/%D9%85%D9%84%D8%AD%D9%82/%D9%85%D8%AA%D9%89-%D8%B3%D9%8A%D8%AA%D9%85-%D8%A7%D9%84%D9%86%D8%B4%D8%B1%D8%9F

